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SAMPLE MEDIA & RIGHTS DEFINITIONS**
	MEDIA- TV
	

	
	BROADCAST
	The scheduled transmission of a program at a time solely determined by a broadcaster on a point to multi-point basis.

	
	STANDARD TV
	Terrestrial, unencrypted, analog, UHF or VHF television broadcast receivable with a standard television antenna without a charge being made to the viewer for the privilege of viewing the program, whether or not such television signal is retransmitted simultaneously by non-standard television.

	
	NON-STANDARD TV
	Encrypted subscription television only (but including terrestrial digital television provided it is encrypted), direct broadcast satellite (DBS), analog and digital cable, microwave, multipoint distribution systems (MDS), multichannel multipoint distribution services (MMDS), and satellite master antenna systems (SMATV) (excluding all standard television, home video, Internet, on-line networks, near-video-on demand and video-on-demand).

	
	CABLE TV
	Transmission by means of coaxial or fiber-optic cable of programming for reception on a television receiver, where regular periodic service charges are paid by a subscriber to a cable television system to receive the service.

	
	SATELLITE TV
	The up-link transmission of a program to a satellite and its down-link transmission to a terrestrial satellite reception dish for the purpose of viewing of the program on a television receiver which is located in the immediate vicinity of the reception dish without a charge being made to the viewer for the privilege of viewing the program.

	
	SYNDICATION
	Sublicensing or other distribution of programs to third parties for monetary payment.  Syndication shall not include any sublicensing or other distribution for payment other than cash, including, without limitation, in-kind exchanges, swaps, and cross-promotions.

	MEDIA- PPV, NVOD, VOD, IVOD, SVOD, IPTV, CCTV

	
	ON DEMAND
	The making available of a program whereby the precise scheduling of the transmission of the program is not predetermined by the operator of the service in which the program is comprised, but by the consumer who may view the program at a time of his or her choosing, subject always to any usage rules imposed by the service provider.  For the avoidance of doubt, On Demand does not include broadcast. 

	
	VIDEO ON DEMAND (VOD)
	The delivery of a single program to a viewer (the exhibition of which shall be in “real time”) by any means of television and/or telecommunications systems where a supplemental charge on a per-exhibition (rather than subscription) basis is made to a viewer for the privilege of viewing the particular program at a time chosen by the viewer (i.e., the viewer can independently, and in the viewer’s entire discretion, select the desired viewing time without reference to a list of possible viewing times pre-established by the exhibitor of the applicable service).

	
	FREE ON DEMAND (FREE VOD)
	Video on demand that is at no cost to the viewer, and where the network receives no revenue for adding the program to such a tier at the cable operator’s request.

	
	NEAR VIDEO ON DEMAND (NVOD)
	A form of pay-per-view involving the delivery of a single program by any means of television and/or telecommunications systems where a supplemental charge on a per exhibition basis is made to a viewer for the privilege of viewing the particular program at a time scheduled by the exhibitor, which program is transmitted sufficiently frequently on a number of channels to offer viewers a number of alternative commencement times to view such program.

	
	INTERNET VIDEO ON DEMAND (IVOD)
	The digital transmission via the Internet of a single audio-visual program to a user's computer for real time viewing on the computer, where the user is charged on a per-exhibition (rather than subscription) basis to view the program on the computer at or during a pre-determined time or viewing period, but where the user is not permitted to create or retain a copy of the digital program permanently or beyond the viewing period, or to transfer the digital copy to any other storage or viewing devices (specifically excludes all forms of television broadcast, services and/or transmission (including IPTV), wireless and cellular telecommunication networks, and all interactive formats). 

	
	SUBSCRIPTION VIDEO ON DEMAND (SVOD)
	A program service which delivers  programs to viewers by means of a television and/or telecommunications system, the exhibition of which shall be in “real time” at a time chosen by the viewer (i.e. the viewer can independently, and in the viewer’s entire discretion select his/her desired viewing times pre-established by the exhibition of the applicable service) where the viewer is required to pay a periodic subscription fee in respect of access to such service (rather than a per-exhibition fee in respect of each program).

	
	PAY-PER-VIEW
	The delivery of a single program by any means of television and/or telecommunications systems where a supplemental charge on a per-exhibition (rather than subscription) basis is made to the viewer for the privilege of viewing the particular program at a time scheduled by the exhibitor.

	
	CLOSED CIRCUIT TRANSMISSION
	Transmission of a program from a licensee’s secured central servers to non-publicly accessible on-site servers at educational institutions at which licensee’s programming service is made available and from said on-site servers through the use of the school's private local area network to a subscriber’s individual computer hard drive via tethered download.

	VIDEO (DTO, DTR, EST)

	
	HOME VIDEO DEVICES
	Video cassettes, video discs, and all other video device forms and configurations, including any and all digital and/or linear play and non-linear play interactive devices and/or technologies now or hereafter developed.

	
	HOME VIDEO RIGHTS
	The right to exploit programs as embodied on and manufactured on or distributed through audio-visual devices intended primarily for home and/or personal use including, without limitation, videocassettes, videodiscs, UMD's or via other storage and/or viewing devices of any nature now known or hereafter devised.

	
	VIDEO RENTAL
	The right to hire, rent or lease home video devices directly to the public for personal or private in-home use or otherwise.

	
	DOWNLOAD TO OWN
	Transmission of a video file digitally by means of computer download from the Internet for retention and viewing for an indefinite period of time on a purchaser's hard drive or local player, enabling the purchaser to view the content indefinitely.

	
	PAY DOWNLOAD TO OWN VIA INTERNET
	The making available of a program on a pay on demand basis whereby the program may be downloaded by a consumer via the Internet for retention but excluding streaming from the Internet, and provided always that the program is made available in its entirety and such program cannot be copied, transferred or otherwise stored other than on the device upon which it was first downloaded.

	
	DOWNLOAD TO RENT (LEND)
	Transmission of a temporary digital file copy of a program to a purchaser's computer hard drive, set top box or other form of electronic memory or storage device, now known and hereafter devised, such that the program is recorded and available for viewing on the storage device only until the end of the specified rental period.

	
	ELECTRONIC SELL THROUGH (DOWNLOAD TO OWN) 
	On-demand distribution of permanent digital file copies of video programs to purchasers for broadband electronic delivery by a subscription television service provider to the purchaser's television-connected set top, electronic memory or other storage device.

	
	DOWNLOAD TO OWN (E- SELL THROUGH)
	Transmission of a permanent digital file copy of a program for download to a purchaser's computer hard drive, set top box or other form of electronic memory or storage device, now known and hereafter devised, such that the program is recorded and available for permanent retention and use, enabling the purchaser to view the content indefinitely or burn to a storage device.

	INTERNET

	
	STREAMING
	The transmission of a digital program via the Internet to a consumer for simultaneous reception and viewing by such consumer by means of the consumer equipment or other electronic or mobile device with effective technological measures sufficient to prevent the program from being stored by the consumer (other than temporarily in a cache for the purposes of rendering the same visible and/or audible during such simultaneous transmission).

	
	INTERNET STREAMING
	Digital transmission of a program or a promotional clip in so-called “streaming” formats (i.e., real-time file formats, network video transmission and playback systems such as RealPlayer or Windows Media), which are designed such that the user is not intended to receive a permanent file copy of the sound or video recordings.

	
	INTERNET SIMULCAST 
	Internet web casting (by means of streaming) of the audio-only and/or the audio-visual version of the program via the Internet simultaneously with the telecast of the program.

	
	NETWORKED USE
	Distribution or viewing of content on a device which is connected via a computer network to the Internet or other telecommunications system or otherwise configured so that one or more than one user is able to obtain access concurrently.

	
	SERVER BASED INTRANET
	A ‘networked’ exhibition of the network’s programming network(s) or programs(s) targeted to viewers via storage device or to non-paying transient audiences.

	
	INTERNET RETAIL
	The marketing, promotion and sale of video devices or other products on websites, but with fulfillment and delivery of finished goods being made by traditional means.

	NON-THEATRICAL / INSTITUTIONAL/ EDUCATIONAL

	
	NON-THEATRICAL
	The public exhibition of programs in venues where no separate fee is charged to the audience for right to view the programs (including, without limitation, in schools, colleges, and other educational institutions, libraries, governmental agencies, business and service organizations and clubs, churches and other religious institutions, museums, festivals and film societies, prisons, senior citizen homes, hospitals, private camps, student organizations and similar groups, permanent or temporary military institutions, offshore drilling rigs, airplanes, ships, trains, buses, and other common carriers).

	
	EDUCATIONAL SVOD
	The exhibition of a non-permanent copy of a program on a computer monitor for the purpose of non-commercial, educational viewing by individual students of a subscribing educational institution, on an unscheduled, real time basis, where the start time of such exhibition is controlled by the subscriber institution or student user and where the fee for such program is paid for by the subscribing educational institution.

	
	EDUCATIONAL EXHIBITION
	Exhibition of programs in schools and educational institutions to non-paying audiences for purposes of face-to-face classroom instruction use.

	WIRELESS/ RADIO
	

	
	WIRELESS
	Delivery, transmission and exhibition of encrypted audiovisual content to subscribers with compatible portable cellular devices (i.e., cellular telephones and personal digital assistants that include a voice communication capability as a primary or major function) via wireless networks (i.e., a cellular communication system provided through wireless technology which is or may be used with radio frequency spectrum in any band to enable or facilitate transmission of voice and may include transmission of any of textual material, data, audio, video, audio-visual and/or multimedia services to wireless devices), but expressly excluding all forms of broadcast, cable and satellite television and Internet (broadband and narrow band), video on demand, hand-held gaming devices, fixed line telephony, DSL, WiFi and audio radio services(excluding any ability for storage or retention of programs).

	
	MOBILE
	A mobile telephone network enabling the transmission of the program to mobile telephones, cellular telephones or similar communication devices capable of receiving and sending telecommunication signals and data (whether voice-only data or audio-visual data or otherwise).  For the avoidance of doubt, Mobile shall exclude the Internet.

	
	RADIO SIMULCAST
	Transmission of the audio-only portion of the program via radio (including terrestrial, and satellite radio) simultaneously with the telecast of the audio-visual version of the program.

	CONSUMER PRODUCTS/ MERCHANDISING

	
	AUDIO PROGRAM
	Audio only version of the dramatic program consisting of the audio tracks without the accompanying visuals.

	
	AUDIO BOOK
	Books-on-tape and similar audio-only non-dramatic recordings of the text of literary works.

	
	E-BOOK
	A digital version of the entire text of a work that bears the imprint of the publisher, which in exchange for payment is made accessible to end users on a controlled bases as a discrete product via (i) storage on a physical medium, such as a CD-ROM, that is distributed to the user, or (ii) downloading by the user from the Internet or other computer network for reproduction and reading on a computer or similar device.

	
	MERCHANDISING
	Finished consumer goods, products, materials, services and merchandise, including apparel, publishing, toys and games, music, home furnishings and non-game software (excluding book publications, video devices and audio-visual clips from programs).

	
	DIRECT TO CONSUMER / DIRECT MARKETING
	Sales made directly to the ultimate consumer by means of advertising solicitation, telemarketing or mail order and where fulfillment is made through the mail or any equivalent service for delivery of goods directly to consumers homes, including direct mail sales, catalog sales, television and radio sales, on-line sales, door-to-door sales, and magazine advertisement sales.

	
	DIRECT TO CONSUMER
	Sales made directly to members of the general public made by mail and/or by responses elected through TV and/or Radio; advertising in printed media including catalogues, newspapers and magazines; the Internet; and or by telephone; such orders to be fulfilled by mail or courier.

	
	CONTINUITY SALES
	Direct marketing sales of products offered in a series whereby (i) the consumer can review and either purchase or return the first product of such series, and (ii) if the first product is purchased, the consumer automatically receives additional products in the series to review for purchase or return, until either the consumer requests to stop participating or the series is completed (e.g., Time-Life).


**     These definitions have been collected from various third party agreements over a period of time.  They are not necessarily the best or the most current definitions available, but may be useful for drafting definitions and other provisions relating to emerging technologies.
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