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“Advertising: The Convergence of TV, Film & Technology”
 
Moderator: Stephen Chukumba, Director of Business Development, DOT.TUNES 

Panelists: Navarrow Wright, CEO, Global Grind; Darrick Suber, EVP, Global Grind; Ted Gizewski, Attorney, Microsoft 
Panel Description: Advertising in the digital age requires a deep level of sophistication and knowledge.  Consumers are becoming increasingly discerning in their tastes and a combination of technology, television and film have created both new opportunities and challenges for artists and labels to market, promote and sell entertainment. Today’s interactive advertising model requires a deep understanding of impressions, ratings, web site analytics, email and mobile marketing, social networks and online communities, e-commerce, SEO, search engine marketing and web site optimization. This panel will discuss global advertising and marketing in the digital age with a focus on the proper use of digital tools to better connect with fans and promote, produce and create new revenue opportunities for artists and labels alike. We’ll also discuss key legal points of negotiation when doing advertising and marketing deals for internet properties. 
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